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x N° of document; eg. 1, 2, 3, 4… 
 L = local; R = regional; N = national; E = EU; O = Outside EU  

Annex 1: Report dissemination activities 
Organisation:   Partner N °:  Period:  Country:  

Nr.x 
Docum
entatio

n 
Activities  

 
Type of 
activity  

(e.g. workshop, 
leaflet, website, 
platform, pen, 

USB...) 

Date Location 
Audience 

profile 

Level 
Nr of 
peopl

e 
reach

ed 

Intended impact of 
this activity on 

audience L R N E O 

a) Inside and outside your organisation  

Face-to-face activities (conferences, seminars, workshops, meetings, round tables...) 

              

On-line events (conferences, seminars, workshops, meetings) 

Internet based activities (emails, e-newsletter, e-bulletins, online articles, social media, YouTube...) 

1. LINK 
Facebook posts 

 

SM 
publication 
BFU posts 
32, total 

posts 112) 01/06
/2021 

to 
31/03
/2022 

 
Facebook 

page 
likes 102 

 

L R N E O Avera
ge 

reach 
- 

4150 

1. The main impact 
of these post is to 
create awareness 
of the Green-4-
Future project 
 
2. The second 
impact is to 
present 
importance of 
green 
entrepreneurship.  

 L R N E O 

 L R N E O 

2. LINK Twitter posts 

SM 
publication 

(BFU 
tweets 35) 

  

 

Tweeter 
page 

followers 
9 
 

L R N E O 

Avera
ge 

reach 
1762 

            

Paper based activities (leaflets, article in print media, posters, flyers...) 

              

Media-based activities (TV or Radio engagement…) 

              

Project activities (pilot implementation, testing phases, evaluation, surveys, focus groups... connected with other IOs but still dissemination 
at the same time) 

              

https://www.facebook.com/Green4Future.Project
https://twitter.com/Green_4_Future
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